21 9 attendees

$158,337 visitor spending

Valdez Spending

® 5100 - $500
@ Less than §10C
& More than $500

$2262 Volunteer Hours

Age

_Men
53.0%

® 26- 36

®19-25
48 & older

S 37-47
lnder 18

Average Annual Income
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@ $50,000 - 5100,000
@ More than $100,000
» 520,000 - §50,000
® Student

Retired

Donated $1 070 to

Advocates for Victims of Violence

Local Businesses Supported

Alaska Photography

Best Western Harbor Inn

Captain Joe’s

Chitina Hotel Catering
Downtown B&B
Ernesto’s

Fat Mermaid

First Student

Fu Kung

Halibut House

Harris Sand & Gravel
Herbal Qutfitters
KCHU

KVAK

Old Town Restaurant

Prospector

Petro Management
Raven Air

Rogues Garden

Sacred Grounds
Safeway/Oaken Keg
SEED Media
Serendipity Supper Club
South Central Hardware
Totem Inn & Suites
Valdez Office Supply
Latte Dah

Mountain Sky Hotel
Valdez Water Taxi

Valdez Star



. Rl ; Lreate an Jmice of Outaoor Recreation

Gauging Outdoor Recreation Benefits by
Looking at National Park Sites

Denali Nationa! Park

A Recession-Resistant Economic Sector
£6 We've been incredibly recession resistant, L}

Directly Affected Sectors
. Camping
Gas

| Groceries
$864.4 Million B Hotels

in Econamic Output [ Recreation Industries
B Restaurants

I Retail

| Transpartation
Secondary Effects
I Transportation

Total Economic Output Contributed to Denali National Park & Preserve Gateway
Economies

$864.4M

$729.14 $748.4M —_$a103M LS

2015 2016

Kobuk Valley National Park

Directly Affected Sectors
- Camping
Gas

I Grocerles
$34.8 Million B Hotels

in Economic Output | Recreation industries
B Restaurants

I Retail

I Transportation
Secondary Effects
I Transportatian

Growth Sector = New Revenues for Alaska

} Sustain Alaska State Parks Budget

Patagonia VP of Marketing, 2009

IN ALASKA OUTDOOR
RECREATION GENERATES:

$1.3

12,000
BILLION =%
JOBS
iN CONSUMER By
SPENDING ANNUALLY J

$337
Blsl.%l:lilll MILLION

IN STATE AND LOCAL
IN WAGES AND TAX REVENUE
SALARIES
= .. e I¥T

5.0% Growth in Outdoor Recreation Value Added vs. Growth in U.S. GDP
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‘Questions? Lee Hart, Info@ValdezAdventure.com



Outdoor Recreation is a Smart Investment

$374 Billion US Economic Impact of Outdoor Recreation
6f The public will no doubt be surprised at the economic importance of this industry as we release prototype
statistics measuring the impact of activities like boating, fishing, RVing, hunting, camping, hiking, and more.§§
U.S. Commerce Secretary Wilbur Ross
Outdoor Recreation Value Added for Selected Industries {2016)
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What does value added measure?
E 5 How much industiies contribute to the U.S, economy
B0
§ B o For example, these goods and services related to boating...
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5.0% Growth in Outdoor Recreation Value Added vs. Growth in U.S, GDP Masina %
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Top 10 States by Visitor Spending to National Parks Nationa!l Park Service Jobs in Alaska

Top 10 States by Visitor Spending i , Directly Affected Sectors
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. Restaurants

B Retail

I Transportation
Secondary Effects
I Transportation
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Questions? Lee Hart, Info@ValdezAdventure.com



